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MILLER’S NEIGHBORHOOD MARKETS AWARDS LOCAL SUFFOLK
CUSTOMER WITH $1000 NATIONAL SWEEPSTAKES

May 9, 2007, 2:00pm, Miller's Store #55, 2872 Pmud@dvd, Suffolk, VA 23434

SUFFOLK, VA. — Continuing its tradition of satishg our customers needs with the
highest quality products and inspired customeriserWliller's Neighborhood Markets is
proud to present a loyal customer, Linda Santana@ISuffolk, VA $1000 CASH!

Linda is an Easy Rewards tag holder and is theylwgkner of this quarter’s National
$1000 Sweepstakes sponsored by Outsite Networke!w®n this prize just for signing
up for Miller's Neighborhood Market’'s Easy Rewapmt®gram and using her loyalty tag
at her local store! Miller’s just launched theiwards program at the end of September,
2006 and with our 37 sites we have already regdtewer 45,000 key tags.



“Our service, Fresh Guarantee and our Easy Revwaodgam are what set us apart from
other convenience stores, “said President JefeMillFree gas, merchandise, and fresh
food and beverages are just a few ways we can desarloyal customers for using our
stores.”

To date, Miller's Neighborhood Markets has giveragwnore than $70,000 in rewards to
its loyal customers.

More information about the Easy Rewards programbsafound atwww.milleroil.com

Miller Oil Company is parent company to Miller Hawt Oil, Heating and Air-Conditioning and Miller's
Neighborhood Markets convenience stores. Found&8i@ by A. C. Miller, the company is based in
Norfolk, Virginia, with operations across Virgingnd southern Florida. Miller Oil employs more thH00
professionals dedicated to providing customers adgtivenient products, services and fresh food egerv
fast. Miller's makes life easy.

About Outsite Networks, Inc.

Headquartered in Norfolk, VA, Outsite Networks, Inc. is a leader in loyalty marketing technology
specifically for the convenience retail industry. The company’s In-Touch loyalty marketing system
technology is used by over 75 retailers to operate loyalty programs in over 1,500 sites with 15,000
audio TouchPoints. The company’s technology allows retailers to offer consumers real-time
incentives and 1:1 digital audio messages at the pump and inside the store based on consumer
purchase history, basket and demographics. The technology currently supports over 2 million loyalty
consumers and has measured over 600 million transactions, issued over 15 million rewards, and
plays over 40 million audio messages to 20 million consumers every month. To learn more about
Outsite Networks, please visit www.OutsiteNetworks.com and www.thevendorlink.com or contact
Bo Sasnett at 404-474-0328, email at bsasnett@outsitenetworks.com.




